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B craTbe npencrtaBneHo o60CHOBaHWE MogKacTa Kak ayTEeHTUYHOro TekcTa.
O6palLeHune K BONPOCY O CYLLHOCTU U pOSiM NOAKacToB B pernpeseHTaunm akTyanb-
HbIX 3HaHWN HoCUTENAMMU A3blka nocpeacTsoM NMHGOPMaLIMOHHO-
KOMMYHWKALMOHHbBIX TEXHOMOMMIN onpeaenuno uenb ctaTbyl: BbiABUTb 3HAYNUMOCTb
aHrMosA3bIYHbIX MNOAKACTOB Ha MNpodeccuoHanbsHOM YPOBHE MNPU  MOrPY>KEeHUU
B @yTEHTUYHBIN MUP TYPUCTUYECKON MHAYCTpUW. [nCKypcMBHOE onvcaHue TepMu-
HOB «MOAKACTUHM» N «MNOAKACT», UCTOPUS CTAHOBMEHUS 3TUX MOHATUNA B cUCTEME
NHOOPMALMOHHO-KOMMYHUKALMOHHBIX ~ TEXHOMOMMK, WX  NeKcukorpaduyeckas
N NPaKTMKOOPUEHTUPOBaHHAsA penpeseHTaums 6asmpyoTca Ha unocodckon me-
TOOONOMMU OEATENbHOCTU, B YaCTHOCTU AeATenbHOCTU YeroBeka Kak cospaTtens
1 nonb3oBaTerns nogkacra.

MeTogbl KOMMNOHEHTHOrO aHanm3a U KOMMOHEHTHOrO CMHTEe3a CrocobCTBO-
Banu rnybokoMy W nocneaoBaTeribHOMY WCCHEefoBaHUI0 JeKCuKorpadnyeckmx
AedUHMLMIA TEpMUHA «NOAKACT» U ero NponsBoAHbIX. ObpalleHne K peyemMbiCnn-
TenbHbIM MexXaHW3MaM CcOo3faHus ayTEeHTUYHOro TeKkcTa MNO3BOMUMNO paccMaTtpu-
BaTb B KayecTBe ayTEeHTUYHbIX MaTepuanoB NoAakacTbl, Haxoaswunecs B cBoboa-
HOM gocTtyne B VIHTepHeTe, rae npeacraBneHbl 3anncu YCTHOM peyn crneunanu-
CTOB-MapKeTOMNoroB, HOCUTENEN aHIMUNCKOro A3blka, KOTOPble COXPaHSAT CBOK
nepBOHaYarbHy0 LIeNTOCTHOCTb, NepBOHaYarbHbIA CNOBapHbLIA 3anac 1 rpaMmmaTty-
Ky, NpeacTaBnsioTCcs B MOMHOM HeaganTupoBaHHOM dopmare.

MeTon KOHTEKCTyanbHOro aHanusa Mo3BOSIUI BbIACHUTL JIMHIBUCTUYECKME
OCOBEHHOCTM cocTaBa MapPKETUHIOBLIX HOMWHaLUN TYPUCTUYECKOW WHAOYCTpUW,
BbISIBUTb YacTHble onpeaeneHns n CobCTBEHHbIE MHTEpNpeTaLun HOBbIX MOHATUN
B MpoeCcCnoHanbHON pedn HocUTeNen aHrmnnCKoro a3blka, AnddepeHunpoBaThb
cepbl PYHKUMOHMPOBAHMSA U hUKCALMN aHITTIMACKON TEPMUHONOMMN MapKeTUHra.
JInHrBucTMYeckas, KOrHUTMBHASA, COLMOKYMbTYpPHAs 3HAYUMOCTb aHroA3blYHbIX
MOAKACTOB KaK ayTEHTUYHbIX TEKCTOB MHTEHCUUUMPYET yrnybneHve obyyaroLmnx-
cs1 B NnpocdbeccuoHanbHyo cpepy MHOCTPaHHOrMO A3blka.

KnroueBble cnoBa: nogkact, MHPOPMaLMOHHO-KOMMYHUKALUOHHbIE TEXHO-
NorMKn, ayTEeHTUYHbBIA TEKCT, TypucTnyeckas UHAycTpus, npodeccuoHansHasa coe-
pa MHOCTPaHHOro A3blka
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The article represents the rationale for the podcast as an authentic text.
Addressing the issue of the nature and role of podcasts in the representation of
relevant knowledge by native speakers through information and communication
technologies determined the purpose of the article: to determine the importance of
English-speaking podcasts at a professional level when immersing into authentic
world of the hospitality industry. The discursive description of the terms
‘podcasting’ and ‘podcast’, the history of formation of these concepts, their
lexicographic and practice-oriented representation are based on the philosophical
methodology of activity, in particular, a person’s activities as the creator and user
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of a podcast. The methods of component analysis and component synthesis
contributed to a deep and consistent study of lexicographic definitions of the term
‘podcast’ and its derivatives. Also, the use of speech-interpretation mechanisms for
creating the authentic text made it possible to consider podcasts as authentic
materials, where records with marketing experts retain their original integrity,
vocabulary and grammar. The method of contextual analysis made it possible to
figure out linguistic features of the composition of the marketing nominations of the
hospitality industry and to reveal particular definitions and own interpretations of
new concepts in professional speech. The linguistic, cognitive, sociocultural
significance of English-speaking podcasts as authentic texts intensifies students’
enhancing knowledge in the professional sphere of a foreign language.

Keywords: podcast, information and communication technologies, authentic
text, hospitality industry, professional field of a foreign language

MpuknagHOM acnekT COBPEMEHHOW FMHIBUCTMKM TpebyeT akTuBM3aumm
byHKUMOHANBbHOTO Noaxofa K paccMOTPEeHMo (parMeHTOB A3bIKOBOW CUCTEMBbI
B acrnekte €€ pauuoHanbHOro ncnomnb3oBaHuns. Hoesenwme MHPOPMaUNOHHbIE TeX-
HOMOrMN He TOMbKO UMEIDT CUMbHOE BO3OENCTBME Ha BCe chepbl YeroBeyecKkon
XKM3HEOEeATEeNbHOCTU, NOMONHsAA 1 obrneryas eé BCeBO3MOXKHbIMU MHTEPAKTUBHBLIMU
AeBanicamu, HO M SIBNSIIOTCA MOLLHbIM MOTEHUMANoM MOMOMHEHUSA NMEKCUKN BCEX
LMBUMU30BaHHbIX A3bIKOB. Tak, nocpeacTBOM NMHOPMaLMOHHO-
KOMMYHWKaLUMOHHbIX TexHonoruin — ‘Information and Communication Technologies’
(nanee — UKT) — npoucxoant cTpemuTensHoe obHoBMNeHne nNpodeccMoHanbHOro
anckypca. He Bbi3blBaeT COMHeHUsi obpasoBaTtenbHbli npuoputeT UKT npu oby-
YeHun NPodeCCUOHarbHOMY NHOCTPAHHOMY S3bIKY.

OpHa u3 HoBbix HomuHauun UKT — ato nogkact/podcast, Habupatowuin
B NocrnegHee BpPEMS OLUENOMUTENbHY MOMNYNsiPHOCTb BUA ayavoBM3YyarbHbIX
TexHonorun. Merriam-Webster’s Dictionary naér cnegytowue geduHLMmM TepMn-
HONOrMYEeCKon HOMUHaLWUN podcast:

1) ‘a program (as of music or talk) made available in digital format for
automatic download over the Internet’ / ‘nporpamma B Buge My3sblki UM pasroBo-
pa, AocTynHasa B uMdpoBoM chopmaTte Ond aBTOMaTUYECKOM 3arpy3ku depes UH-
TepHeT'1;

2) ‘a program (such as a music or news program) that is like a radio or tele-
vision show but that is downloaded over the Internet’ [4] / ‘My3bikanbHasi Unn Ho-
BOCTHasl mporpamMma, noxoxasi Ha paguo uUnu TeneBU3NOHHOE LLoY, 3arpyxaemas
yepes UHTepHeT .

Cambridge Dictionary of English npegcraenset TepmuH podcast Takke ABY-
Ms gecbmHnumnsMm:

1) ‘a radio programme that is stored in a digital format that you can
download from the internet and play on a computer or on an MP3 player’ / ‘cepusi
perynspHo OBHOBRSEMbIX ayauo- WM BUAEOdannoB, XpaHaWwasacs B LUMGPOBOM
BMAOE, U KOTOPYIO MOXHO 3arpy3vTb M3 VIHTepHeTa 1 BOCMPOMU3BECTUN Ha KOMMbIOTE-
pe nnu MP3-nneepe’;

2) ‘abroadcast that is placed on the Internet for anyone who wants to listen
to it or watch it’ / TpaHcnauua, koTopasa pasmellaetcs B VHTepHeTe anga kenato-
LWMX e€ npocnyLaTh UM NOCMOTPETL .

MpousBoaHbIN TepMuH podcasting/nodkacmuHe — ‘the process of making
digital recordings of radio programmes that people can download from the internet’
[3] / ‘npouecc cospaHns LMdpoBLIX 3anncen pagmonporpaMmm, KOTopble noan Mo-
ryT 3arpysutb M3 VIHTepHeTa — UMeeT CBsi3b C MEPBbIM JIEKCUKO-CEMAaHTUYECKUM
BapuaHToM TepMuHa podcasting/nodkacmue.

! 30ecb n panee I/IJ'IJ'II'OCTpaTI/IBHbIIZ MaTepunan Ha pyCCKOM A3blke U nepeBodbl aHIMoA3bIY-
HbIX TEKCTOB B BuAe UMUTaT npeacrtaBrieHbl B OpUrMHanbHOM nepeBoe aBTopa CTaTbW.
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Oxford Dictionary of English nokasbiBaeT TepMuH podcast kak OQHO3HaYHbIN:
‘a digital audio file that can be taken from the Internet and played on a computer or
a device that you can carry with you’ [5] / ‘umcpoBoit ayauodann, KOTOpbI MOXHO
BbIrPY3uUTb 13 VIHTEpHETa 1 BOCMPOU3BECTU HA KOMMbIOTEPE WUIN YCTPOMCTBE, KO-
TOPOE MOXXHO HOCUTb C COBO’.

B aTtom cnoeape Haxogum TepMuH podcaster — ‘a person who makes an
audio or video recording and puts it on the Internet’ [5] / — ‘yenoBek, koTopbI Ae-
naet ayauo- unv BUAEO3anuchb 1 BbiknaabiBaeT €€ B VIHTEpHeT .

TepmuH podcasting Bnepsble nosisunica B 2004 rogy B rasete “The
Guardian”, rae xypHanucTt beH Xammepcnu nucan 0 BO3MOXHOM «Bbyme» B cdpepe
NoOMTENbCKOro paamo, yTBEPKAas, YTO CyLLECTBYIOT BCce HeobXxoaMMble hakTopbl:
NONyNSApHbIA BrOrrMHr, AOCTYMHOCTb NPOW3BOACTBA MPOrpamMmHOro obecneveHus
1 BceBo3MOXHble MP3-nneepbl. [Ins 0603Ha4YeHUss Takoro HOBOro BeSIHWUS UM Obl-
10 NpeanoXeHo HECKONbKO Ha3BaHUIM, OAHUM U3 KOTOpPbLIX BbIn podcasting.

[epvBaunoHHasa cCBA3b TEPMMHOSMOMMYECKMX HOMMUHauUu podcasting wn
podcast obycnosneHa BblaBMHyTON B.M. Jlenunkom koHuenuuen «s3bikoBOro cyb-
cTpaTta» TepMuHa, No KOTOPON HETEPMMUHOIOIMYECKOE CIIOBO Y TEPMUH TECHO B3a-
MMocBs3aHbl. Tak, o3Havarolee M 03HavyaeMoe crnosa podcast ykasbiBaeT Ha ero
NPUHaANEXHOCTb K NTEKCUYECKON CUCTEME aHITIMACKOro A3blka. Takke ecTb «roru-
Yeckuii cynepcTpaTt, TO eCTb coaepXaTerbHble NPU3HaKKU, NO3BOMSAOLNE TEPMUHY
obo3HauvaTb obLiee — abCTpaKTHOE UMM KOHKPETHOE MOHATME B CUCTEME MOHATUN;
TEPMUHOMOMMYECKYH0 CYLLHOCTb, TO €CTb CoaepXaTernbHble U OyHKUMOHaNbHbIE
NPU3HaKK, NO3BOMSAIOLNE TEPMUHY BbINOMHATbL PYHKLMW SMEMEHTa Teopun, onu-
CbiBatoLLLEN ONpenenéHHyo cneumanbHyto cdepy YernoBevyeckux 3HaHUn unun aeq-
TenbHoOCTU» [2, C. 7].

BnusiHne akcTpanmHremcTuieckmx oakTopoB Ha NPOLLECC OCBOEHWS TEPMUHOB
podcasting n podcast MUPOBbIMU si3blkamun HeccnopHo. PakTUYECKN NOAKACTUHT Obin
pa3spabotaH B 2004 rogy, korga ObiBuni xxokerh MTV Agam Keppu n paspaboTtyumnk
nporpaMmHoro obecneyeHust Jeris BuHep Hanvcanu nporpamMmy nog HasBaHueM
iPodder, noseonsBwWYO UM 3arpyxkaTb WHTEpPHET-paguonepenadn Ha csou iPod.
B 2005 rogy AaHHbI BAG ayamnopecypca Ha4anu UCrnonb3oBaTh KPYMHbIE KOMMNaHUW,
B TOM e rogy TepMuH podcast 6bin 06bsiBneH New Oxford American Dictionary
«CnoBom roga». ExxegHeBHOE nosiBneHne GOoMbLIOro KONMMYecTBa pasfnuyHbIX Moa-
KacTOB Ha MHOXecCTBe NnnatopM 3aTpygHseT CTaTUCTUYECKOEe onpenerieHne mx
cnywatenen. NMocnegHue ganHHble 2019 roga ot MusicOomph npeanonaratoT, 4TO
nogKacTbl CAyLIAT OKOMNo 165 MUMNMOHOB YENOBEK.

YHMKanbHOCTb NMOAKACTOB 3akMoyaeTcs B MX AOCTYMHOCTU 24 yaca B CyTKu
7 OHeN B Hepen, To ecTb B NMoboe yoobHoe ang venoseka Bpems. Kak koraa-to
coumarnbHble CETU BOLUMN B >XU3Hb KaXXOOro YernoBeka, Tak U MOAKACTUHI B Kaye-
CTBE MeAMyMa HaxoAMTCH Ha MyTU K NMOBCEMECTHOMY pacnpoctpaHeHuio. Cyuie-
CTBYET OFPOMHOE KONMYeCTBO BMAOB MOOKACTOB, Cpean KOTopbix Haubonee pac-
NPOCTPaAHEHHBIMW ABMNAIOTCA Takne pasHOBMOHOCTM YCTHOWM peyun, Kak:

1) HTepBbIO 0QWH Ha oguH (one-to-one interview);

2) moHoror (solo commentary);

3) obcyxaeHne-UHTEPBbIO C HECKONbKUMU C MpUrnawéHHbIMU crneuumanmu-
cTamu (panel);

4) Hay4yHoe noBecTBoBaHMe (non-fiction storytelling);

5) uteHune xygoxecteeHHon nuTtepaTypsl (fiction storytelling).

MonynspHbl coBMecTHble nopkacTbl (co-hosted podcasts), a Takke oby4ya-
towme nogkactbl (educational), pasHble BUObI KOTOPbIX 3HAYMMbl B 00y4eHUM npo-
deccrnoHanbHOMy MHOCTPAHHOMY SA3bIKy: OT ODy4aloLMX AN NOBbILLEHUS YPOBHSA
3HaHWUSI N3y4aemoro A3blka 40 ayTEHTUYHBIX UHTEPBbIO, OOCYXXOEHMIN U HOBOCTHbIX
cTaTel B pasnmyHbIX cdepax.

OfHUM KX OCHOBHbIX MPEMMYLLECTB MOAKACTOB SABMSIETCS WX MPOOOIHKM-
TENbHOCTb: OOHM MOFYT COCTOSAATb M3 HECKONbKMX MWHYT, OCBeLlas Kakue-nmbo
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KpaTkne HOBOCTM ANS HocuTenew a3blka, NMnbo nmes obydvarowmnin xapakrep. Opy-
rme MOryT ANUTLCA OO HECKOMbKMX 4YacoB, eCrnv pedb WOET O YTEHUW HayyHo-
NonynspHOW UNU XyOOXeCTBEHHON NuUTepaTypbl, MHTEPBLIO UMW MOHOSOMMYECKOM
BblCKa3blBaHWW Ha onpeaenéHHyo Temy.

Vcnonb3oBaHue NogKkacToB Kak ayTeHTUYHbIX MaTepuanos B y4yebHon pabo-
Te HanpaBneHo Ha norny4vyeHne oby4varLMMNCs JONOMNHUTENBHON MHdopMaLMn 06
MHOA3BIYHBIX pecypcax WM WUCTOYHMKAX, B YACTHOCTU aHrMnos3blMHbIX MogkacTax
B paMkax obcyxaaemon npobnemaTuki, 4To MOTUBUPYET obyyatoLnxcs Ha 6onee
rnybokoe u3ydeHne MaTtepuana v No3BorseT paclMpuTb HE TONLKO NUHIBUCTUYE-
CKWIA, HO U COLMOKYNbTYPHbIA KPYro3op Ha npodeccnoHansHom yposHe. Mcnornb-
30BaHWe ayTeHTUYHbIX MaTepuarnoB B MU3yYeHUU NpodecCroHanbLHOro MHOCTPaH-
HOro Ai3blka MOXeT NOoMoYb OByvarLWwmuMcsa NpeogoneTb paspbiB Mexay akagemu-
YECKMMU 3HaHUSMM N UX CNOCOBHOCTLIO y4acTBOBaTb B pearbHbIX KOMMYHUKaTUB-
HbIX CUTyaumsax, NpUbnmkas «K LEerneBon sI3bIKOBOW KyrbType, U 3TO MO3BOMUT
caoenaTtb npouecc obyyeHns 6ornee NpUsITHbIM 1 NOME3HbIM, U TakuM 06pa3om Mo-
TMBMpoBaTb» [6, C. 144].

OavH 13 NOMNOXMUTENbHLIX KPUTEPMEB MCMONb30BaHMSA MOAKACTOB B WHO-
A3bl4HOM 0bpasoBaTenbHOM MPOCTPAHCTBE — 3TO BO3MOXHOCTb  3anuCblBaTb
M pa3MellaTb Ha pasfnuyHbIX cepBMcax CBOM COBCTBEHHbIE NOAKacThbl, YTO MO3BO-
nseT nonb3oBaTensM NpUHMMaTh yYacTue B obcyxaeHun npobrnemaTnku nogkacTa
N WHTEeHCUULMPYEeT MorpyxeHve oby4daromxcs B npodeccunoHanbHyo cdepy
WMHOCTPAHHOTO A3blka. BpUTaHCKMn NUHIBUCT M aBTOPUTET B 00MacTu NpuKnagHowm
TNIMHIBUCTUKN U NpenogaBaHus a3bikoB . BuggoycoH (Henry G. Widdowson) cuu-
TaeT, YTO «O3HAKOMIIEHUE YYaLLUXCS C ayTeHTUYHbIMKU MaTepuanamm Heobxoammo
n3-3a GoraToro sA3bIKOBOro BKNaga, KOTOPbIN OHW NpeaocTaBnsaT» [7, ¢. 162].

AyTEeHTUYHOCTb nodkacToB OBOOCHOBaHa, BO-MEPBbIX, CEMaHTUKOW CroBa
authentic — ‘known to be real and genuine and not a copy’ [5] (OykB. ‘HacTosALWMIA
W MOAMVHHBIN, He ABMSIOWMNCA Konuen'); ayTeHTUYHbIn ‘(rp. authentikos) — noa-
TNNHHBIA, UCXOAAWMIA U3 NnepBoncTodHKKa' [1]. Bo-BTOpbIX, paclumMpeHne B HacTos-
LLee BpeMs NOHATUS ayTeHTUYHOro TEeKCTa No3BOMNMUIO paccMaTpuBaTb B KadecTBe
ayTEHTUYHbIX MaTepuanos ayauo, BUAeO, TENEBU3NOHHbIE NporpaMMbl U niobble
Apyrue s3blKoBble UCTOYHUKWN A3blKa, KOTOPbIE HanucaHbl Anst nobon uenu, kpome
n3yyeHns a3sbika. OHU COXPaHAT CBOI NepBOHAYarnbHY LIENOCTHOCTb, NepBOHa-
YanbHbIA CNOBapHbIN 3anac ¥ rpaMMaTtuky, NPeacTaBnsaTCca B NOMHOM HeadanTu-
poBaHHOM ¢popMaTe, 6e3 Bbipe3aHHbIX parMeHTOB W YNPOLEHUn. TeMbl, A3blK,
CUHTaKCUC, CTPYKTypa ayTEHTUYHOIO TEKCTa OPUEHTUPOBaHbI Ha LieneByto ayanuTo-
puo HocUTenen A3blka 1 NpeanaralnTca Yepes cpeactBa MaccoBON MHgopMaLmu,
KOTOpbl€ OPUEHTUPOBAHbI FMaBHbIM 06Pa3oM Ha HOCUTENen A3blka.

MopgkacTbl MOryT ObITb HEBEPOATHO OOpa3oBaTenbHbIMMU, Tak Kak OHU Npak-
TUYECKN NPEACTaBNSIOT Mobyl TeMy B Te4eHue odeHb OOCTYMHOro nepuoga Bpe-
MeHu. Tak, ansg 6yaywmx oTenbepoB MnodkacTbl — 3TO OTMAMYHasA BO3MOXHOCTb
y3HaTb Gornblue 06 yrnpaBneHnM rocTMHUYHLIM OM3HECOM M ONTMMMU3ALMU OOXOAOB
OT oTenen. ITO uaeanbHbIA CNocob Ans CaMOCTOATENBHOMO MOrpyXXeHUs B ayTeH-
TUYHBIA MUP TYPUCTUYECKON MHAYCTpUM. Ponb nogkacTtoB npu obpalleHnn K oaHOMY
N3 CaMbIX BaXHbIX acreKkToB TYPUCTUYECKOE UHAYCTPUN, 8 UMEHHO K MapPKETUHIY Kak
HeoTbeMNeMOon YacTu obydeHus npodreccnoHanbHOMY A3bIKY, CTaHOBUTCS KItoYe-
BOW: BCE HOBble TEHOEHLMU, USMEHEHWS, COBETHI Mbl NOMy4Yyaem U3 nepsbIX YCT.

B kayecTBe npakTnyeckoro matepuana aHHON cTaTbM HAMU UCNOMNb30BaHbI
nogkacTbl komnaHum “Berner+Becker revenue management”, Haxogdawmecs B CBO-
6ogHom goctyne B WHTepHeTe, rae npeacTaBrneHbl 3anncu YyCTHOW peyun cneuuna-
TNINCTOB-MapKeTONoroB, HOCUTENEN aHrMUACKOro A3blka. CrnoraH KOMMaHUW rnacuT:
“We Believe That Every Hotel Should Have Access to Great Revenue Manage-
ment”'. B nogkacTax OCBELLAlOTCS Takie HauBaXHelLMe TeMbl, kak ynpaBneHue

1https://www. bernerbecker.com.
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[0X04aMU Ha ayTCOPCUHre, KOHCYNbTUpOBaHWE M 00yveHue npoekTam Mo ynpas-
NeHno Joxogamu, cnocobbl obecrnedeHnsi, ka4eCTBEHHOE M 3KOHOMMUYECKU -
dhekTMBHOE ynpaBneHne 4oxogamu AN BCeEX TUMOB OTENEN.

Kaxxgas obcyxxgpaemasas Tema nogkactoB  “Berner+Becker revenue
management” HanonHeHa GWM3HEC-NEeKCUKOM MO KOHKPETHOW npobremaTtuke, 4To
MO3BOMSIET BLISICHUTL JMHIBUCTUYECKME OCOOEHHOCTU COCTaBa MapKETMHIOBbIX
HOMUWHaUWA B NpodeCCUOHanNbHOM peyn HoCUTENEen aHrmUUCKoro sa3bika. PaccmoT-
pyM Ha npumMmepe ogHoro u3 nogkactoB “Revenue Management Forecasting — The
Why, How and What”, roe obcyxgaeTca Tema NporHo3MpoBaHUs 1 akLeHTUpYeTCs,
noyeMy 3TO BaXKHbI acrnekT cTpaTerun ynpaeneHns goxogamu. Obyvarowas LeH-
HOCTb A@HHOro nogkacTa, Ha Hall B3rfsig, COCTOMT B TOM, YTO B Xo4e obCcyxaeHns
cneunanncTel 4alT ONpeaeneHnss U COGCTBEHHbIE NHTEPNpPEeTaL MmN BaXKHbIM MOHSI-
TUSIM, 4TO, ©€3yCrnoBHO, YNpoLlaeT MPOCNyLWMBaAHME U NMOHUMaHUE aygauopeyun u
CnocobCTBYET MNPOAYKTUBHOMY aKKyMYNMPOBaHUIO MoMy4YaemMoro marepuvana.
Hanpumep: Forecasting is the statement what is likely to happen in the future on
terms of your development of the business in itself'.

CnoxHas TepMMHOCUCTEMA MapKeTUHra B cpepe TYPUCTUYECKON MHOYCTPUn
npeacraeneHa kak 6asoBbIMW TEPMUMHAMWM MapKeTUHra, obpasylownuMn S0epHYyo
30Hy TepMuHocdepbl «MapKkeTuHr», Tak WM 4YacTHbIMM TepMuHocdepamu
(k NpuMepy, cMexHas TepMUHOcMCTEMA «DKOHOMMUKAY), cneumarnbHble HOMUHALMK
KOTOpbIX, pacrnornarasicb B OKOMOSIAEPHON U 3asiiepHOM 30HaX, aKTyanmsupyloTcs
N B3aMMOLENCTBYIOT B KOHKPETHbIX KOHTEKCTax, cp.: It is super important to do a
formal forecasting, but the strategy setting is cost both for the daily pricing
yielding and also high tend to know the strategies and to incorporate your sales
department and marketing efforts.

We have the reporting function of a forecast and that is both micro and
macro-levels. Firstly, you want obviously to see what’s the revenue you can expect
in the hotel. In bigger companies, in bigger chains they consolidate that on city
original business unit level and evidently the whole company. That would be a
macro-level, where companies like Hilton, Marriott and other bigger companies
share a sort of outlooks in their shareholder meetings and it’'s essentially a big
part of what’s striving the stock price of that company2.

[eicTBUTENbHO, B OCHOBE MHTEPBLIO — KOHTEKCTbI, BKIHOYalOLLNE MapKETUH-
roBble HOMUHaAUMK B chepe PYHKLMOHMPOBAHUS, YTO ONTMMarnbHO Anst obcyxaa-
emon npobnematukn. Hanpumep, BbipaxkeHue pricing yielding, He nmes TOYHOro
nepeBofa Ha PYCCKUI SA3bIK U HY)XXOasiCb B LOMOMHUTENbHbIX MOSICHEHUSX, B AaH-
HOM KOHTEKCTe peanu3yeT 3HauyeHue ‘yrnpaBneHue OOXOO4HOCTbi. Takke ceMaH-
TUYECKUA KOMMOHEHT ‘yield” MOXHO BCTPETUTb B COYETAEMOCTU C TEPMUHOM
management — ‘yield management’.

AHann3 ceMaHTU4YeCcKON HanorHAEeMOCTN MOOKACTOB Takke Mokasarn akTuB-
Hoe ynoTpebrneHve cneumanbHblX HOMUHALMIA, KOTOPblE pPenpe3eHTUpyoT cdepsl
hukcaLmmn aHrmMUACKON TepMUHONOMMKM MapkeTuHra. Hanpumep: to forecast — ‘ge-
naTb NporHo3bl’, revenue — ‘0oxoqd’, sales department — ‘otgen npogax’, marketing
effort — ‘MapkeTnHroBast 4eATEeNbHOCTL', pricing increases — ‘pocT LeH’, sharehold-
er — ‘akumoHep’, fluctuations — ‘xonebaHust’, purchasing planning — ‘nnaHnpoBaHue
3akynok’, pricing yielding — ‘ynpaBneHue AOOXOAHOCTbK', cost management —
‘ynpaBsrnieHne pacxogamw’, to incorporate — ‘oxsaTbiBaTh’, to outlooks — ‘nepcrnekTu-
Bbl', chain — ‘ceTb’. Kak BUOHO 13 NpuMepoB, B3aMMOAENCTBYIOT HE TONbKO MapkKe-
TWUHrOBblIE HOMWHALMUKN U S3bIKOBbIE 3HAKM CMEXHbIX TEPMUHOCHEDP, HO N MAPKETUH-
roBble HOMMHALMK N 06LLeynoTpebUTENbHBIE CrOBA.

“The Fuel Hotel Marketing Podcast” npeacraBnsieT exeHenenbHble nogka-
CTbl, rae obcyxpalTca nocneaHue HOBOCTU M CODbITUS FOCTUMHUYHOrO GusHeca.

! https://www.bernerbecker.com/podcasts/podcast-with-revenuehub-revenue-management-

forecasting-the-why-how-and-what/
Tam xe.
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Kaxgylo Hegento rpynna TanaHTNMBbIX MapKeTornoros otenen us Fuel BctpeyaeT-
cs, YTobObl NOAENUTLCS CBOMMM MbICNsiMU. Kaxabii annM3oq npeanaraeT OeiCTBEH-
Hble COBETbI U TAKTUKWU, KOTOpbIe NOOOM OTeNb MOXET MPUMEHUTb ANS yBenuye-
HMS MOTOKA KIMEHTOB M YMyudlleHWs MapKeTMHIoBOW cocTasnstowen. Mogkact
“Fuel Hotel Marketing” siBnseTca ogHMM U3 camblX NOMyNSPHLIX NOAKAacTOB B roc-
TUHUYHOW UHOYCTPUN.

K npumepy, B nogkacte, 3anucaHHom B Buae panel podcast (MHTepBblo-
OUCKYyCCUM CO cneunanuctamum B OnpedenéHHon cdepe) U Bblleawem B CBeT
31 okta6psa 2019 roga, npuHumaeT ydactue Credpanm Cnapkc CMUT — OCHOBa-
TenbHUUa komnaHum “Cogwheel Marketing” — rocTUHUYHOIO LIMGPOBOrO MapKETUH-
ra ans 6peHgoB. WHMOpPMaUMOHHO-CEMAHTMYECKas HamnonHAeMOoCTb noakacTa
“What Independent Hotels Can Learn From The Flags” packpbiBaeT ogHy 13 ca-
MbIX aKTyarnbHbIX Ha CErodHsILUHWIA OeHb TeM: «YeMy He3aBUCUMblE OTENN MOTYT
Hay4YUTbCs Y TMraHTOB OTENbHOro 6usHeca?». B gaHHOM anusoge vaét obeyxae-
HMe Bomnpoca, YTo cobon NpeacTaBnsAlT OpeHabl N Kak UX MOXHO MPEB3OWTH, Kak
MOHATL CTpaTernm rMraHToB OTENbHOro BM3Heca u orpaHM4eHus B LMEPOBOM Mpo-
CTpaHCTBe, YTOObI CTaTb KOHKYPEHTOCMNOCOOHbIMWU. B caMom Ha3BaHWM Mbl BCTpe-
YaeMm npumep 6esakBMBaneHTHoM nekcukn — Flags (byks. ‘cdonarn’). B gaHHOM KOH-
TekcTte Flags NMeeT 3HayYeHMe ‘OrpOMHbIE KOMMaHUW', ‘TUraHTbl OTENbHOro Gu3He-
ca, ‘dupmeHHble otenn’. CuHoHMMOM crioBa flag sensetca branded (nepeeod
C aHesl. ‘PUPMEHHBIN’).

“We, on the Fuel Marketing Hotel Podcast, like to be more tangible and tac-
tical with a lot of our advice. You created a list, a bunch of areas where you focus
for your hotels and we just gonna have a discussion about each in the terms of
what the opportunity is, how people can leverage these things. So let’s start with
number one”.

“Number one | categorise under UNAP. It stands for URL Name, Address,
Phone consistency... Almost all the major brands use a UNAP system called Yext
which is a platform which has an API and aggregates all these different sources.
So if you've ever had a hotel that’s gone through any type of name change renova-
tion, brand change or new development, you gonna need some system to help to
communicate out, to make sure your information drive in different sources”.

AKTMBHOE ynoTpebneHvne rnaronos ¢ npeanoramu B 4aHHOM NpuMepe nme-
eT ocoboe 3HayeHue, ocobeHHO B BU3HeEC-ANCKYpCe: UCNOMb30BaHNE HENpPaBUb-
HOro npegnora € rnarosioMm NpuMBEAET K U3MEHEHWUIO 3HAYEHUSI N HenpaBWUrbHON
nepegayv moicnu: to focus for/on — ‘yoenatb BHUMaHWe, cocpeaoTodmBaTbCs Ha
4yéM-nnbo unn kom-nubo’; to communicate out — ‘goBoanTb OO CBedeHUs’,
‘obwatbest’, to drive in — ‘pacnpocTpaHaTbes’.

MpuBELEHHBIN Bbile ayTEHTUYHbLIA TEKCT HamnorHeH abbpeBuaTypamu, Ko-
TOpble OYeHb 3HAYUMbl B COBPEMEHHOM MMUPE TYPUCTUYECKOW MHAYCTPUW, TaK Kak
uncppoBble TeEXHOMNOrMM NPOYHO BoLWNK BO Bee cdpepbl: UNAP — stands for Univer-
sal (or URL) Name, Address and Phone number; URL — Universal; APl — Applica-
tion Program Interface. 3HaHMe cemMaHTUMKM OaHHbIX abbpeBnaTyp M NpaBUNbHOE
ynotpebneHne nx B peyn, HECOMHEHHO, CNOCOOCTBYET MOBBLILIEHNIO NPOJECCUO-
HarnbHOro YPOBHSI crieLmanmcTa TYpUcTM4EeCKOn NHOYCTPUN.

WTaK, 3HaYMMOCTb aHrnos3bl4HbIX MOAKACTOB, rAe MpeAcTaBneHbl 3anvcu
YCTHOW peyun HOCUTENEN aHrMMACKOIO A3blka — aBTOPUTETHbBIX CMeUnanncToB Typu-
CTUYECKOW WMHOYCTPWUM, OMNpedensieTcs UX porbi B penpe3eHTauum akTyarnbHbIX
3HaHuI, HoBeMwen uHgopmaummn nocpeactsoM WUKT. KoHTekcTyanbHbIM aHanus
MO3BONUI BbIICHUTb JIMHIBUCTUYECKUE OCODEHHOCTN COCTaBa MapKETUHIOBbLIX HO-
MUHaALMIA TYPUCTUYECKOW UHAOYCTPUU, BbISBUTL COOCTBEHHbIE MHTEpRpeTaumMm Ho-
BbIX MOHATUA B NPOECCUOHArNbLHON peyn HOCUTENEW aHrmUNCKOro s3blka, Aud-
depeHumnpoBaTb cepbl PYHKLMOHMPOBAHUA M OUKCALMN aHTMUACKON TEPMUHO-
normm mapkeTuHra. JIMHrBUCTUYECKAsl, KOTHUTMBHASA, COLMOKYNbTypHast 3Hauu-
MOCTb aHIMOSI3bIYHbIX MOAKACTOB KaK ayTEeHTUYHbIX TEKCTOB WHTeHcuduumpyet
norpyxeHue obyvaroLmxcst B NpoheccroHanbHyo cepy MHOCTPaHHOIO A3blka.
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COOTHOLUEHME NPArMATUKU N CEMAHTUKHK
B COBPEMEHHOWN ®PAHLY3CKOW NIUHIBUCTUKE

HoHyeHko EneHa BaneHmuHoeHa, kaHOulGam busiofioaudeckux Hayk,
AcmpaxaHckul 2ocy@apcmeeHHbIl yHusepcumem, 410056, Poccus, 2. Acmpa-
xaHb, yn. Tamuwesa, 20a, e-mail: edontchenko@mail.ru.

B cTatbe faHa xapaKkTepucTvka nparMaTU4Yeckoi JIMHIBUCTUKA KaK oTAemNb-
HOro Hay4YHOro HanpaeneHUsl UCCNeoBaHNs PeYeBoin AeaTenbHOCTU, ChopMUpPO-
BaBLUErocs BO BTOpoW mnosnioBuHe XX Beka B pamMkax KOMMYHWUKaTMBHO-
(pYHKLMOHANBHOTO A3bIKO3HAHWUSA. JTO HanpaBrieHWe NpeacTaBnseT coGoil Heod-
HOpPOZAHY 06nacTb UCCMefoBaHWi, B YacTHOCTU, B TPAKTOBKE JIMHIBUCTUYECKOrO
BpemMeHV BO hpaHLy3CKOM $A3blke, e COOTHOLUEeHME MnparmMaTvku U CeMaHTUKM
3acnyxuBaeT 0co6oro BHUIMaHWsI.

KnioueBble crioBa: kateropusi BpEMEHW, MparMaTuka, CeMaHTVKa, 3Haye-
HWE, CMbIC, BUPTYarnbHas AeACTBATENbHOCTL, akTyanusaums
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